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Vent-A-Hood® to Unveil “Aromatherapy” Booth at K/BIS in Las Vegas

Redesigned trade show booth to compliment company’s popular ad campaign

RICHARDSON, Texas — Vent-A-Hood®, the company that created the modern residential range
hood, will unveil a dramatically redesigned trade show booth at the 2005 Kitchen and Bath
Industry Show, May 9 -12, in Las Vegas. The two-story booth will compliment the company’s
popular “Aromatherapy” national advertising campaign and will showcase cooking vignettes of the

company’s latest high-end range hoods.

New prototypes of contemporary design hoods, marking an expansion in design exploration from

Vent-A-Hood'’s signature product lines, will also be on display.

“The entire booth will make a powerful image statement that not only compliments our national
advertising effort but also communicates Vent-A-Hood’s superior technology.” said Blake

Woodall, director of sales for Vent-A-Hood.

The second-story, which will be wrapped with banners promoting Vent-A-Hood’s famous features

[“Fire-Safe, Easy Cleaning, Efficient, Powerful”], will house a private meeting space.

Vent-A-Hood distributors from across the United States and Canada will travel to Las Vegas to
represent the luxury hood line and learn about the latest advancements in the company’s design

and function of future hoods.

Vent-A-Hood will be located at booth number 736 beneath its signature oversized three-

dimensional hood sign suspended from the convention center ceiling.

About Vent-A-Hood:

Founded in 1933, Vent-A-Hood, based in Richardson, Texas, is the oldest manufacturer of



residential range hoods in America. Each product manufactured by Vent-A-Hood is individually
engineered for performance in addition to style. Vent-A-Hood products are sold in all 50 states as
well as Canada. For more information, please visit www.ventahood.com.
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